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ABSTRACT





	


This study critically examines the adherence to core journalism ethics within Tanzanian digital media, focusing specifically on Millard Ayo Blog, one of the country’s most influential online platforms. The rapid evolution of digital journalism has introduced challenges to traditional ethical standards, particularly in the areas of accuracy, impartiality, fairness, and truthfulness. Utilizing a qualitative content analysis of 384 articles published between January and December 2023, this research evaluates the extent to which Millard Ayo Blog upholds these ethical principles while also identifying significant deviations. Guided by Gatekeeping Theory and Agenda-Setting Theory, the findings reveal a duality in the blog’s reporting practices: political coverage generally aligns with ethical standards of fairness and impartiality, facilitating balanced public discourse. However, frequent lapses are evident in the use of sensationalism, clickbait headlines, and the superficial treatment of socially significant issues. Approximately 40% of the analyzed content featured exaggerated or misleading headlines aimed at maximizing audience engagement, while 76.3% lacked critical historical context necessary for fostering informed debate. Furthermore, the underrepresentation of topics such as health, education, and poverty diminishes the platform’s role in addressing vital societal challenges. These findings underscore the inherent tensions digital platforms face in balancing commercial imperatives with journalistic integrity. The study recommends the implementation of stricter editorial oversight, the enhancement of professional training in journalism ethics, greater emphasis on comprehensive social issue reporting, and the promotion of media literacy among audiences to mitigate the impact of sensationalism and misinformation. The conclusions drawn offer valuable insights into the evolving ethical landscape of digital journalism in Tanzania and provide actionable strategies for improving the quality of online media.
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1. INTRODUCTION



Journalism serves as the bedrock of democratic societies, providing citizens with the information necessary to make informed decisions, fostering transparency, and holding power to account (Ward, 2019). The core ethical principles of journalism—accuracy, fairness, impartiality, and truthfulness—are essential for maintaining public trust and ensuring the integrity of information dissemination (Kovach & Rosenstiel, 2014). However, the advent of digital media has significantly transformed the landscape of journalism, introducing both opportunities and challenges that impact adherence to these ethical standards (Hermida, 2018).

In Tanzania, the proliferation of digital platforms such as blogs, social media, and online news portals has revolutionized how information is consumed and shared. Among these platforms, the Millard Ayo Blog has emerged as a prominent source of news and commentary, attracting millions of followers across various social media channels (Tanzania Communications Regulatory Authority [TCRA], 2023). The blog’s extensive reach and influence underscore its pivotal role in shaping public opinion and discourse on political and social issues within the country.

Despite its popularity, concerns have been raised regarding the blog’s adherence to traditional journalism ethics. The pressure to attract and retain online audiences often incentivizes sensationalism and the use of clickbait, potentially compromising the accuracy and fairness of reporting (Gillan, 2020). Moreover, the rapid news cycles inherent to digital media can lead to superficial coverage of complex social issues, diminishing the depth and quality of information presented to the public (Mwaura, 2021).

This study seeks to evaluate the extent to which Millard Ayo Blog adheres to established journalism ethical principles in its reporting of political and social issues. Specifically, it aimed to: assess the adherence of Millard Ayo Blog to the journalism principles of accuracy, impartiality, fairness, and truthfulness, and to evaluate instances of non-adherence to these journalism principles and analyze their impact on the integrity of the platform's reporting. By addressing these objectives, the study aims to contribute to the broader understanding of ethical challenges in Tanzanian digital media and offer recommendations for enhancing journalistic standards in online platforms.





2. LITERATURE REVIEW



The transition from traditional to digital media has fundamentally altered journalistic practices, introducing new ethical dilemmas and challenges. Kovach and Rosenstiel (2014) emphasize that the foundational principles of journalism remain unchanged, yet their application must adapt to the digital context. The immediacy and accessibility of online platforms often prioritize speed over accuracy, leading to instances of misinformation and reduced editorial oversight (Mwaura, 2021).

Hermida (2018) discusses how digital journalism's interactive nature fosters greater audience engagement but also creates pressure to produce content that is not only accurate but also highly shareable. This dynamic can lead to sensationalism, where the emphasis shifts from informative reporting to generating clicks and views (Gillan, 2020). The challenge lies in balancing audience engagement with the maintenance of ethical standards.



2.2 Theoretical review



Theories of media influence provide a critical framework for understanding how digital platforms like Millard Ayo Blog shape public discourse. This section explores Gatekeeping Theory and Agenda-Setting Theory, both of which offer insights into the role media plays in filtering and prioritizing information. These theories are particularly relevant in the digital age, where algorithms and engagement metrics increasingly influence the dissemination and prominence of news content.

Gatekeeping Theory, initially proposed by Lewin (1947) and later expanded by White (1950), posits that media outlets act as gatekeepers, filtering information before it reaches the public. In the digital era, this role has evolved with algorithms and user-driven content curation mechanisms that influence what information is prioritized and disseminated (Shoemaker & Vos, 2009). Millard Ayo Blog, like other digital platforms, operates within this framework, where content selection is influenced by factors such as audience engagement metrics and platform algorithms (Lynch, 2022).

Agenda-Setting Theory, introduced by McCombs and Shaw (1972), suggests that while media may not dictate what individuals think, they significantly influence what individuals think about. In the context of digital media, this theory underscores the blog's role in shaping public discourse by highlighting specific political and social issues (McCombs, 2019). Studies by Singer (2019) and Mwaura (2021) indicate that digital platforms can disproportionately emphasize certain topics, thereby setting the public agenda in ways that may not always align with societal needs.



2.2 Empirical review



The empirical examination of Tanzanian digital media reveals a field facing ethical challenges that mirror global trends. This section explores how issues such as misinformation, sensationalism, and the underrepresentation of critical social topics undermine journalistic integrity. Additionally, the role of visual reporting in shaping public perceptions is analyzed, with a focus on how visuals can either enhance or detract from the credibility of news content. These empirical findings provide a foundation for understanding the ethical landscape of platforms like Millard Ayo Blog and their impact on public discourse.



Ethical Challenges in Tanzanian Digital Media



Research focusing on Tanzanian media reveals a landscape grappling with ethical challenges similar to those observed globally. Mnjama (2018) highlights issues such as misinformation, biased reporting, and the commercialization of news content as prevalent concerns in Tanzanian digital media. The lack of stringent regulatory frameworks exacerbates these problems, allowing sensationalist practices to thrive without adequate accountability (Lyakurwa, 2020).

Empirical studies by Lyakurwa (2020) and Mnjama (2018) reveal that Tanzanian digital media platforms often prioritize content that garners higher engagement, sometimes at the expense of journalistic integrity. This trend is particularly evident in political reporting, where sensationalism can overshadow substantive analysis, leading to a misinformed public (Mwaura, 2021). Furthermore, the underrepresentation of critical social issues such as public health and education in digital reporting diminishes the media's role in fostering informed societal advancement (Leask et al., 2020).



Visual Reporting in Digital Journalism



The incorporation of visual elements such as images, infographics, and videos is a hallmark of modern digital journalism. Okafor (2019) argues that visuals enhance storytelling by providing immediate context and emotional resonance, thereby improving audience engagement and comprehension. However, the ethical use of visuals is paramount to avoid misrepresentation and bias. Inappropriate or sensational images can distort the narrative, leading to skewed public perceptions (Okafor, 2019).

In the context of Millard Ayo Blog, the strategic use of visuals plays a crucial role in either reinforcing or undermining journalistic ethics. Provocative imagery, when used irresponsibly, can contribute to sensationalism and detract from the credibility of the reporting (Mwaura, 2021). Therefore, the ethical considerations surrounding visual reporting are integral to evaluating the overall adherence to journalism principles in digital media platforms.





3. METHODOLOGY



This study employs a qualitative content analysis to examine the adherence of Millard Ayo Blog to journalistic ethical principles in its reporting of political and social issues. The research encompasses articles and videos published on the blog from January to December 2023, selected through purposive sampling to ensure relevance to the study's objectives. A total of 384 pieces of content were analyzed, focusing on political and social themes. The content analysis was guided by a coding framework based on key journalistic ethics: accuracy, fairness, impartiality, and truthfulness. Each piece of content was systematically evaluated for adherence to these principles, as well as for instances of sensationalism, clickbait, and the use of visual elements. The analysis also assessed the presence of historical context in reporting, as recommended by journalistic standards (Yearbook on Media Quality in Tanzania, 2019).

Data was collected by downloading articles and videos from Millard Ayo Blog and then coding them according to the predefined ethical criteria. Thematic analysis was employed to identify patterns and deviations from ethical standards, facilitating a comprehensive understanding of the blog's journalistic practices. This methodological approach allows for an in-depth exploration of how Millard Ayo Blog navigates the ethical challenges inherent in digital journalism within the Tanzanian media landscape.





4. FINDINGS AND DISCUSSION



This section presents the findings from the analysis of 384 articles and videos from Millard Ayo Blog, focusing on two key themes: adherence to journalism principles and instances of non-adherence. The study investigates how well the blog upholds ethical standards such as accuracy, fairness, impartiality, and truthfulness, drawing on Gatekeeping Theory and Agenda-Setting Theory to frame the analysis. The findings also explore deviations from these standards, particularly the use of sensationalism, clickbait, and the underrepresentation of critical social issues. These themes are essential for understanding the blog’s influence on public discourse and its role in shaping the information landscape in Tanzanian digital media.



Adherence to Journalism Principles



The analysis of 384 articles and videos from Millard Ayo Blog revealed varied adherence to journalism ethics, particularly in the areas of accuracy, fairness, impartiality, and truthfulness. This assessment draws heavily on Gatekeeping Theory and Agenda-Setting Theory, both of which offer frameworks for understanding the responsibilities of media platforms like Millard Ayo in shaping public discourse and determining what information reaches the audience.



Accuracy



Approximately 70% of the content analyzed adhered to factual accuracy, particularly in high-profile political reporting. This suggests that Millard Ayo Blog makes commendable efforts to maintain reliability when covering significant political events, aligning with the principles of Gatekeeping Theory, where journalists play a key role in filtering and presenting credible information to the public (Shoemaker & Vos, 2018). However, 30% of the content exhibited factual inaccuracies, especially in breaking news contexts where the urgency to publish overshadowed thorough fact-checking. This highlights a tension between speed and accuracy in the digital era, a challenge noted in online journalism globally (Karlsson & Clerwall, 2017). The pressure to deliver news quickly often results in sacrificing accuracy, as algorithmic gatekeeping (via social media metrics) pushes journalists to prioritize virality over verification (Napoli, 2019).

Such inaccuracies not only undermine the blog’s credibility but also weaken public trust in the media. According to Agenda-Setting Theory, when media platforms fail to ensure accuracy, they risk skewing the public's understanding of key issues by disseminating incomplete or erroneous information (McCombs & Shaw, 1972). Given the blog’s vast reach, the potential for misinformation is amplified, with far-reaching implications for public discourse, especially in politically sensitive periods (Hermida, 2020). The tension between speed and accuracy emphasizes the need for stronger editorial oversight, ensuring that fact-checking is not compromised, even in fast-paced digital reporting.



Fairness and Impartiality



In its political coverage, Millard Ayo Blog generally demonstrated fairness and impartiality, presenting multiple perspectives and avoiding overt bias towards specific political entities. This balance is essential in promoting informed democratic discourse, allowing the audience to evaluate various viewpoints and form independent opinions (Leask et al., 2020). In the context of Gatekeeping Theory, this approach exemplifies responsible gatekeeping, where editors and journalists ensure that diverse viewpoints are represented, particularly in politically sensitive reporting (Shoemaker & Vos, 2018). By doing so, Millard Ayo Blog upholds the agenda-setting function of media, where the platform not only informs the public about key issues but also enables broader participation in the democratic process (McCombs & Shaw, 1972).

However, when it came to social issues, the blog's coverage was noticeably less robust. Only 26% of the content focused on significant social topics such as public health, education, and poverty, often presenting these issues in a superficial manner. This imbalance in content suggests a failure in gatekeeping within the realm of social reporting, where topics that are vital for public awareness are underrepresented. By not giving adequate attention to marginalized communities or critical social challenges, the blog inadvertently shapes the public agenda to overlook these issues, which weakens its potential to serve as a comprehensive information source (Yearbook on Media Quality in Tanzania, 2019).

The omission of depth and historical context in these reports compromises impartiality, as it prevents the audience from fully understanding the complexity of the issues being discussed. This tendency to provide only surface-level coverage reflects a missed opportunity to educate the public on key social challenges, diminishing the blog’s role as a gatekeeper of important information. In line with Agenda-Setting Theory, this underrepresentation of social issues means that public discourse is skewed towards political news, leaving societal issues underexplored and less prioritized by the audience (Tandoc, 2019).

Truthfulness

Millard Ayo Blog generally maintained a commitment to truthfulness, avoiding deliberate misinformation in its reporting. This is critical, as truthfulness is at the heart of ethical journalism, ensuring that the public receives accurate and verifiable information. However, the presence of clickbait headlines and sensationalist content in 40% of the articles indicates occasional deviations from this principle. Sensationalism, particularly in celebrity and entertainment news, is a key strategy used by online platforms to drive traffic and engagement (Gillan, 2020), but it risks distorting reality and prioritizing engagement metrics over truthful, balanced reporting.

Gatekeeping Theory suggests that in the digital age, gatekeeping functions are increasingly shared between journalists and the audience, with algorithmic systems rewarding sensationalism that drives user engagement (Napoli, 2019). In this environment, media outlets are incentivized to publish content that attracts clicks rather than adhering to stringent ethical standards. Millard Ayo Blog’s use of clickbait, while successful in attracting readers, compromises its role as a responsible gatekeeper. This not only detracts from truthfulness, but also shifts the agenda-setting role of the platform towards issues that may not be as important or newsworthy, distorting the public’s perception of what is significant (McCombs & Shaw, 2020).

The presence of clickbait also reflects a broader trend in digital journalism where speed and sensationalism are rewarded over depth and accuracy. This aligns with the findings of Ward (2021), who argues that the rise of sensationalism in digital journalism is driven by the demand for virality, often at the cost of journalistic integrity. In the context of Agenda-Setting Theory, this trend impacts what issues the public considers important, as the media shapes the public’s agenda based on engagement metrics rather than the inherent newsworthiness of the content.

The findings from objective one demonstrate that while Millard Ayo Blog makes commendable efforts to adhere to journalism principles in political reporting, significant gaps exist in the coverage of social issues and the balance between truthfulness and sensationalism. By emphasizing clickbait and viral content, the platform risks undermining its gatekeeping role, while also distorting the public agenda by prioritizing engagement-driven stories over meaningful, in-depth reporting. These findings underscore the need for a stronger commitment to ethical standards, particularly in how the platform manages accuracy, fairness, and the representation of socially important topics.



Instances of Non-Adherence



The study identified multiple instances where Millard Ayo Blog deviated from journalistic ethical standards, particularly through the use of sensationalism, clickbait, and the misuse of visual elements. These instances of non-adherence underscore the tension between the need to attract an audience and the responsibility to provide accurate, fair, and truthful reporting. Both Gatekeeping Theory and Agenda-Setting Theory offer valuable insights into how these deviations affect the blog's role as an information gatekeeper and agenda-setter.



Sensationalism and Clickbait



Sensationalism was a recurring issue in the blog’s reporting, particularly in stories about the personal lives of public figures. For example, the coverage of Hon. David Kafulila’s divorce was characterized by an excessive focus on sensational details rather than providing a balanced and respectful narrative. Approximately 40% of the headlines employed exaggerated or misleading language designed to attract clicks, a practice commonly referred to as clickbait. This approach prioritizes engagement over accuracy and depth, undermining the integrity of the reporting and potentially misleading readers regarding the content’s actual substance (Hermida, 2018).

In the context of Gatekeeping Theory, sensationalism and clickbait represent a failure in the gatekeeping process. Traditionally, journalists acted as filters who ensured that only credible, balanced, and newsworthy information reached the public. However, in digital media, this gatekeeping role is increasingly driven by algorithmic systems that reward content based on its engagement metrics rather than its ethical or informational value (Napoli, 2019). In this environment, clickbait becomes a tool for attracting readers at the expense of journalistic integrity. The result is a platform that favors attention-grabbing headlines over substantive, informative content, thus compromising the trust that readers place in the media.

Agenda-Setting Theory also helps explain the impact of sensationalism on public discourse. By prioritizing stories that are more likely to generate clicks—often those centered on personal drama or scandal—the blog shapes the public agenda to focus on trivial or sensationalized topics. This shifts attention away from more significant issues that may require deeper reflection and public engagement (McCombs & Shaw, 2020). In the case of Hon. Kafulila’s divorce, the heavy focus on sensational aspects of the story detracted from more meaningful discourse, such as the societal implications of family law or public policy. This diversion from important public issues reflects a distortion in the agenda-setting function of the blog, where commercially viable content takes precedence over public interest journalism (Ward, 2021).



Visual Reporting



Visual elements such as images and videos are powerful tools in journalism, capable of enhancing the audience's understanding and emotional connection to the content. In Millard Ayo Blog’s political stories, visuals were often used effectively to engage readers and provide context. However, in entertainment and celebrity news, the misuse of provocative or unrelated images was prevalent in 20% of the articles. This practice contributed to sensationalism by using visuals to draw attention, even when the images were not directly related to the story's content (Okafor, 2019).

From a Gatekeeping Theory perspective, the misuse of visuals reflects a failure to maintain journalistic standards in the selection and presentation of images. Traditionally, gatekeepers (i.e., editors and journalists) ensured that visuals complemented the narrative and provided additional context to the written content. In contrast, Millard Ayo Blog’s reliance on provocative imagery—particularly in celebrity news—suggests that visual elements are being used primarily for their attention-grabbing potential rather than their informational value. This practice distorts the story's intended meaning and detracts from the seriousness of the reporting, thus undermining the blog’s credibility as a reliable gatekeeper of news.

Moreover, Agenda-Setting Theory suggests that the use of such provocative visuals can skew public perception of what is important. By emphasizing certain images—often those that are sensational or emotionally charged—over others that might provide more context or depth, the blog plays a role in shaping the public’s understanding of an issue. In this way, the visual emphasis on entertainment and celebrity news detracts from more pressing issues, reinforcing a public agenda that is disproportionately focused on superficial topics (McCombs & Shaw, 2020). The result is a distorted public conversation, where sensational imagery overshadows meaningful discourse.



Lack of Historical Context



A major shortcoming in Millard Ayo Blog’s reporting was the consistent lack of historical context, particularly in political stories. 76.3% of the articles failed to provide adequate background information, making it difficult for readers to fully grasp the significance of the events being reported. This omission was particularly problematic in politically charged stories, where historical background is essential for understanding the broader context and implications of current events (Yearbook on Media Quality in Tanzania, 2019).

The absence of historical context reflects a breakdown in the gatekeeping process. According to Gatekeeping Theory, providing adequate context is a critical component of responsible journalism, as it allows readers to understand the complexities and historical significance of current events (Shoemaker & Vos, 2018). In failing to include this context, Millard Ayo Blog compromised its role as a gatekeeper, offering readers only fragmented narratives without the necessary depth to form well-rounded opinions.

From the perspective of Agenda-Setting Theory, the omission of historical context diminishes the audience’s ability to engage meaningfully with political discourse. Without a clear understanding of the historical background, readers are less likely to appreciate the significance of current events, leading to superficial public discourse (McCombs & Shaw, 2020). In this way, the blog’s failure to provide context not only undermines the quality of its reporting but also impacts the public agenda by leaving key political and social issues underexplored and misunderstood.



Underrepresentation of Social Issues



The underrepresentation of social issues was another key area of non-adherence identified in the study. Only 26% of the content focused on socially significant topics, such as public health, education, and poverty, while the majority of the articles centered around entertainment and political news. This imbalance reflects a broader trend in Tanzanian digital media, where commercially viable content often takes precedence over socially impactful reporting (Leask et al., 2020).

In line with Gatekeeping Theory, this underrepresentation suggests that social issues are being filtered out in favor of content that is more likely to attract clicks and drive traffic. This failure in the gatekeeping process prevents important societal challenges from receiving the attention they deserve, limiting the media’s role in fostering public awareness and promoting informed public discourse (Tandoc, 2019). By not giving sufficient attention to issues like poverty, education, and healthcare, Millard Ayo Blog fails to fulfill its ethical responsibility to provide a comprehensive view of the challenges facing Tanzanian society.

Through the lens of Agenda-Setting Theory, the underreporting of social issues means that these topics are effectively absent from the public agenda. When media platforms prioritize entertainment and political scandals over critical social challenges, the public is less likely to engage with these important issues, leading to a lack of collective action or advocacy for change (McCombs & Shaw, 2020). This imbalance in content also reinforces societal inequalities, as the voices and concerns of marginalized groups are less likely to be represented or addressed in the media.

According to the findings by this objective, the evaluation of Millard Ayo Blog’s non-adherence to journalism ethics highlights the challenges faced by digital media in balancing audience engagement with responsible reporting. The use of sensationalism, clickbait, and provocative visuals reflects a failure to uphold key ethical standards, particularly in entertainment and celebrity news. Furthermore, the lack of historical context and the underrepresentation of social issues indicate a broader systemic issue where commercially viable content is prioritized over public interest journalism. These findings underscore the need for stronger editorial oversight and a renewed commitment to journalism ethics, ensuring that Millard Ayo Blog fulfills its role as both a gatekeeper of reliable information and an agenda-setter for meaningful public discourse.



Implications of Findings



The findings indicate that while Millard Ayo Blog upholds certain journalistic principles in political reporting, significant lapses exist in areas that compromise overall journalistic integrity. The prevalence of sensationalism and clickbait undermines truthfulness and accuracy, while the underrepresentation and superficial treatment of social issues limit the blog’s contribution to informed public discourse. Moreover, the misuse of visual elements in non-political content detracts from the credibility of the reporting, highlighting the need for a more balanced and ethically sound approach to digital journalism.

These ethical shortcomings not only affect the credibility of Millard Ayo Blog but also have broader implications for public trust in digital media in Tanzania. As the media landscape continues to evolve, maintaining adherence to journalistic ethics is crucial for sustaining an informed and engaged citizenry.





5. CONCLUSION AND RECOMMENDATIONS



Conclusion



Millard Ayo Blog occupies a significant space in Tanzanian digital media, shaping public opinion through its broad reach and varied content. The study highlights a dichotomy in the blog’s adherence to journalism ethics, revealing strengths and weaknesses in its approach to news reporting. On the one hand, political reporting demonstrates a commendable commitment to fairness and impartiality, adhering to the principles of responsible gatekeeping by presenting multiple perspectives and fostering balanced discourse. This strengthens the platform’s role in promoting democratic engagement by allowing readers to form informed opinions on political matters.

However, significant deviations from ethical standards were identified, particularly in relation to accuracy, truthfulness, and the representation of social issues. The use of sensationalism and clickbait headlines is prevalent in nearly half of the content analyzed, compromising the integrity of the reporting. This practice reflects a shift in the gatekeeping function, where engagement metrics and virality, driven by algorithms, take precedence over journalistic accuracy and truthfulness. By prioritizing sensational content, the blog risks distorting public perception, undermining the credibility it has built through its political coverage.

The superficial treatment of social issues, such as public health and education, further limits the blog’s capacity to fulfill its agenda-setting role. Socially significant topics are underreported, and when they are covered, the lack of depth and historical context leaves the audience with a fragmented understanding of these critical issues. This imbalance not only skews public discourse toward more commercially viable content but also diminishes the media’s responsibility to inform and engage the public on pressing societal challenges.

The findings underscore the complex challenges digital media platforms face in balancing audience engagement with ethical journalism. The tension between speed, sensationalism, and ethical reporting is evident, highlighting the need for stronger editorial oversight and a renewed focus on maintaining journalism standards. As digital platforms like Millard Ayo Blog continue to grow in influence, their ability to navigate these challenges will be critical in shaping an informed and engaged public.







Recommendations 



To enhance adherence to journalism ethics and improve the overall quality of reporting on Millard Ayo Blog, several key recommendations are proposed. First, there is a need to strengthen editorial oversight by implementing more rigorous editorial processes that ensure the accuracy and reliability of content. Establishing clear fact-checking protocols, especially for breaking news, and fostering a culture of accountability among content creators will be crucial in addressing the existing gaps in accuracy and truthfulness. Additionally, professional development and training should be prioritized to equip journalists and content creators with the skills and ethical frameworks necessary for navigating the complexities of digital journalism. Regular workshops and seminars focused on ethical standards, fact-checking, and balanced reporting can mitigate tendencies towards sensationalism and improve the quality of reporting on socially significant topics (Hermida, 2018). 

Another critical area is the balanced coverage of social issues. It is essential to increase the focus on topics such as public health, education, and poverty, ensuring these receive in-depth analysis and regular coverage. Dedicating specific sections of the blog or regular features to these issues can help rectify the current underrepresentation of socially impactful content (Leask et al., 2020). Moreover, ethical use of visual elements must be prioritized by developing clear guidelines on the appropriate use of images, infographics, and videos to prevent their misuse in sensationalist reporting. Visual content should be relevant, respectful, and used to enhance the narrative rather than distort or exaggerate it (Okafor, 2019).

In addition, collaborating with regulatory bodies to establish and enforce standards for digital journalism is recommended. A clear regulatory framework with accountability mechanisms can help curb unethical practices and uphold journalistic integrity across digital platforms (Lyakurwa, 2020). Further, promoting media literacy among audiences is vital for empowering the public to critically assess the quality and reliability of the information they consume. Media literacy initiatives, aimed at fostering critical thinking and discernment, can help reduce the impact of misinformation and sensationalism (Singer, 2019). Fostering transparency and accountability within the platform will also reinforce public trust. This can be achieved by encouraging openness in reporting processes, promptly correcting errors, and constructively engaging with audience feedback to improve content quality (Kovach & Rosenstiel, 2014). Finally, the blog should seek to diversify its content offerings by expanding its coverage beyond commercially driven topics, thereby ensuring a more balanced representation of important societal issues. This diversification can not only attract a broader audience but also strengthen the platform’s role in addressing critical challenges facing Tanzanian society (Mwaura, 2021).
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